TRUGNG PAl HOC KINH TE
Khoa Quan tri kinh doanh
Chuong trinh QTKD NVCL

Mon: Entrepreneurship

BANG TRONG SO NOI DUNG MON HQC
Mi médn hoc: BSA3031-1-E

S6 tin chi: 3

Noi dung % Cép dd 1 (%) Cép d6 2 (%) Cap d6 3 (%) Cap dj 4 (%)
(T4i hién-Biét) | (Tai Hmc-mmm:iw_u dung) (Lap luin-Phén (Sang tao)
tich va danh gia)
1. The mind of Entrepreneur 20 10 10
1. Identifying Opportunities: The Creati
entifying Opportunities: The Creative 20 (0 10
Process
[Il. Evaluating Opportunities: The 10 10
Assessment Process
IV. Tecam Leadership and Legal &
. . . . 20 10 10
Financial Considerations
V. Develop a Business Plan: The Strategic 10 10
Development Process
VI. Assembling Resources: Preparing to 10 10
Launch
VII. Sustaining Growth & Exit Strategies 10 10
Téng 100 30 50 20




TRUGNG DAl HOC KINH TE
Khoa Quin tri kinh doanh
Chuwong trinh QTKD NVCL

CAU TRUC PE THI KET THUC MON HQOC
Mon: Entrepreneur Ma3a mén hoc: BSA3031-1-E So tin chi: 3
Théi gian lam bai: 60 phiit

Capda 1 Cip a6 2 Cip dé 3 Cép do 4
. (T4i hién - Biét) (Ti tao - Hiéu va Ap dung) (Lap luéin - Phéin tich (S4ng tao)
Not | o, va d4nh gi4
QF:_W 4 an ~ £ A ” - . m > & A -
Tric nghiém Tw luin Triac nghiém Tu ludin Tric nghiém Tuw lufin Trie nghiém Tw ludin
SL | TG b SL | TG | b SL | TG b SL | TG b S5L | TG | b | SL ,_,O b SL{TG | P SL [ TG | P
I 20 511 |2 511 ]2
m 2005 [ 1|5 5112
mr | 10 5 2
v 120 5|1 ]2 | s 2 |2
A 10 501 ] 2
VI | 10 501 2
vIiI | 10 5102 |2
Toéng | 100 | 15 | 15 | 30 25 | 25 | 50 10 | 20 |20
% | 100 30 50 20
| % 1100 ) 30 50 20
Ghi chi:

- Céc chir viét tat: SL: $6 lugng cdu hoi; TG: thoi gian lam bai khuyén nghi cho mdi cau hoi; D: diém sb cho m3i cAu hoi (Thang didm 100).
- Dé thi gbm c6 50 céu tric nghidm.

m Giang vién thiét ké Gidm déc Chwong trinh




