TRUGONG DAl HOC KINH TE
Khoa Quan tri kinh doanh
Chuwong trinh QTKD NVCL

BANG TRONG SO NOI DUNG MON HQC

Moén: Kinh té vi md Ma mén hoe: INE 1050-E S tin chi: 3
Cép d6 2 (% Cap do 3 (%
N ; Chp da 1(%) PAORER) | A a83 (%)
Noi dung Trong so (%) o 2 (Tai tao- (Lip luéin-Phiin
(T4i hién-Biét) zr i .,
Hiéu+Ap dung) | tich va darh gia)
Block I. Demand and Supply
1. Introduction to economics;
30 15 [0 5
2. The market forces of supply and demand;
3. Supply and demand analysis;
Block 11. Consumer and Firm Theory
4. The theory of consumer choice; 20 10 10
5. Production and costs
Block III. Market structure
6. Firms in competitive markets;
25 10 10 5
7. Monopoly;
8. Oligopoly and monopolistic competition
Block IV. Factors markets 10 5 5
9. The markets for the factors of production
Block V. Market failure and the role of government s 5 (0
10. Market failure and the role of government
Total 100 35 40 25




TRUGONG PAI HOC KINH TE
Khoa Quan tri kinh doanh
Chwong trinh QTKD NVCL

CAU TRUC DE THI MON HQC
Mén: Kinh t& vi md Ma mén hoe: INE 1050-E S tin chi: 3
Thai gian: 90 phat

*  Muyc tiéu kiém tra/ddnh gia: Danh gid kha ning hiéu biét, ap dung va phén tich vé kién thic mén hoc kinh té vi md, cac lue cung ciu thi
trudng, ciu tric thi trudng va vai trd ciia chinh phu.

Cipdd 1 Cip d6 2 Cap d 3
Noi dung | o (T4i hi¢n-Biét) (Tai tao-Hifu+Ap dung) (L4p ludn-Phin tich va dinh gif)
Tric nghiém Tu ludn Tric nghiém Ty ludin Tric nghiém Tuw luiin
SL|TG | P |SL|TG | P |SL |TG| P | SL |TG| P |SL |TG| P | SL { TG | P
] 30 8 |15 ] 2 2 5 5 2 [ 25|25
Il 20 0 5 [ 15| 2 4 2 |25
11t 25 0 5 |15 | 2 2 2 [25 ] 1 5 5 I 6 4
v 10 2 2 | 25 2 [ 25125
v 15 2 2 | 25 2 6 5
Tong 100 | 18 [ 27 | 36 10 [ 20 [ 25 3 |15 | 15 | 4 [ 10 [ 10 [ 3 | 18 | 14
%% 100 36 25 15 10 14
% 100 36 40 24

Ghi cha: Cic chii wet tit: SL: S6 luong cdu hoi danh cho cu tric nghiém/ s lugng ¥ danh cho cau tu ludn; TG: thoi gian cho mdi cdu hoily, tinh
theo phit; D: diém s cho m3i cau hoify, tinh trén thang diém 100

Giang vién thiét ké Giam déc Chwong trinh
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