TRUONG DAl HOC KINH TE
Khoa Quén tri Kinh doanh

Mon: Marketing dién tur

BANG TRQNG SO NOI DUNG MON HQC

M3i mdn hoc: BSA3015

S6 tin chi: 02

Noi dung Ty Ié Cap 46 1 (%) Cap 49 2 (%) Ciép d6 3 (%) CAp a9 4 (%)
(%) (Tai hién-Biét) (Tai tao-Hiéu va Ap | (Lap luin-Phan tich (Séng tao)
dung) va danh gia)

I. Téng quan vé Marketing dién tir 10 5 5
II. Céc xu hudng phat trién chinh cia 5 5
Internct va cac phuong tién dién tu 10
1. Céc ¢dng cu chu yéu trong
Marketing dién tr 40 20 15 5
IV. Phén doan thi truong — lua chon thi
truéng muc tiéu & dinh vi trong 10 10
Marketing Dién tir 20
V. Chinh sach Marketing Mix trong 10 10
Marketing dién tir 20

Tbng 100 25 35 30 10




TRUONG DAl HOC KINH TE
Khoa Quan tri kinh deanh

Mén: Marketing dién tir

CAU TRUC DE THI MON HQC
Mai mon hoe: BSA 3015

Thaéi gian lam bai: 90 phat

S6 tin chi: 02

Cép dé 1 Chp 4 2 _ Capdes Cép 9 4
Noi (Tii hi¢n-Biét) (Tii tao-Hiéu+Ap dung) (Lap lun-Phan tich (Sdng tao)
du;:g LA ’ ' ' va danh gii) ’ :
Triac nghiém Tuw ludn Trac nghiém Tu ludn Tric nghiém Tu lufin Tric nghiém Tw luan
SL{TG| ® |[SL TG | D [SL|TG| P |[SL|(TG| Db |[SL | TG | P |SL|TG| D |SL|TG| D [SL |TG| b
l 10 2 12 |25 2 2.5
11 10 2 2.5 2.5 2.5
(11 40 8 2 125 6 2.5 2.512.5
v 20 I |10 ] 10 1 | 10| 10
\Y 20 1 |10 | 10 1 |10 | 10
Téng | 100 | 10 | 20 | 25 10 ({20 |25 |1 (10|10 4 | 10|10 2 |20]20 1 |10 10
% 100 25 25 10 10 20 10
% 100 25 35 30 10
Ghi cha:

- Céc chir viét tit: SL: 86 luong cdu hoi; TG: thei gian lam bai khuyén nghi cho m&i cau hoi; P: diém sé cho mdi céu hai (Thang diém 100).
- DE thi gdm cd 24 cau trac nghiém va 4 ciu ty ludn.
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