
TRUONG DAI HOC KlNH TE
Khoa Quan trl Kinh doanh

BANG TRONG SO NQI DUNG MON HOC

Mon: Markcting oi~n tif Mil mon hQc: BSA3015 s6 tin chi: 02

Nj}i dung Ty I~ cfip oj} 1 (%) Cdp oj} 2 (0;(.) cfip oj} 3 (%) Cdp oj} 4 (%)

(%) (Hi hi~n-Bi~t) (Hi t~o-Hien va Ap (L~p lu~n-Phan tich (Sang t~o)

d •••ng) va oanh gia)

I. T6ng quan v~ Marketing di~n ttl' 10 5 5

II. Cac xu huang ph,it tri6n chinh ci!a 5 5

Internct va cac phuong ti9n di~n tif 10

III. Cac cong C\l chi! y6u trang

Markcting di~n til' 40 20 15 5

IV. Philn doan thi tfUimg -l\fa chQn thi

tfUimg m\lc tieu & dinh vi trang 10 10
Marketing Di~n til' 20

V. Chinh sach Marketing Mix trong 10 10

Marketing di~n til' 20

A 100 25 35 30 10Tong



TRUONG OAI HOC KINH TE
Khoa Quan tri kinh doanh

Mon: Marketing i1i~ntir

CAU TRUC D1t THI MON HQC

Mii mon hQe: BSA 3015

ThM gian lam bai: 90 phiit

s6 tin chi: 02

C~p i1(l1 cAp d(l 2 C~p d(l 3
cAp d(l 4

(Tai hi~n-Bi~t) (Tai t~o-Hi~u+Ap d\lng)
(qp Iu~n-Phiin tieh

(S,ing t~o)N(li % va dauh gia)
dung

Tr~e nghi~m T., lu~n Tde nghi~m T., lu~n Tde nghi~m T., Iu~n Tr~e nghi~m T., Iu~n
SL TG D SL TG tJ SL TG D SL TG D SL TG D SL TG D SL TG tJ SL TG D

I 10 2 2 2.5 2 2 2.5

II 10 2 2 2.5 2 2.5 2.5
[]I 40 8 2 2.5 6 2 2.5 2 2.5 2.5

IV 20 1 10 10 1 10 10

V 20 1 10 10 1 10 10

Tang 100 10 20 25 10 20 25 1 10 10 4 10 10 2 20 20 1 10 10

% 100 25 25 10 10 20 10

% 100 25 35 30 10

Ghi ehii:
Cae ehil' vi6t titt: SL: s6 IUQ'ngciiu hoi; TG: thai giau liun bai khuy6n ngh, eho m6i cau hoi; D: diSm s6 eho m6i cau hoi (Thang diSm 100).
OS thi g6m co 24 cau trite nghi~m va 4 cau W lu?n.

Chil nhi~m khoaChil nhi~m b(l mon
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