
TRUONG DAI HOC KINH TE

Khoa Quan tri kinh doanh

BANG TRQNG SO NOI DUNG MON HQC

Mon: Nh~p mon Marketing/ Nguyen Iy Marketing Ma mon hQc: BSA 2002 s6 tin chi: 03

NQidung Ty I~ (%) Cftp dQ 1 (%) Cftp dQ 2 (%) Cftp dQ3 (%) Cftp dQ4 (%)

(Tai hi~n - Bi~t) (Tai t~o - Hi~u va Ap (L~p lu~n - Philn ( Sang t~o)

dl}.ng) tich va danh gia)

I. NMp man Marketing 5 5

II. Mai truong Marketing 10 5 5

III. Thj truo'ng ". 15 5 10

IV. Himh vi khach hang 10 5 5 '.

V. Chi~n luQ'cMarketing mix 60 30 10 20

TAng (%) 100 50 30 20



TRUONG DAI HOC KINH TE

Khoa Quan trj kinh doanh

CAD TRUC DE THI MON HQC
Mon: Nh~p mon Marketing/ Nguyen If Marketing Mil mon hQc: BSA 2002

ThiYigian lam bai: 90 phut
sA tin chi: 03

N<)idung 0/0 Cap dQ 1 (Tai hi~n - Biet) Cap d<)2 (Tai tl}-O- Hieu - Ap d\lng) Cap dQ 3 (L~p lu~n - Cap dQ 4

Phan tich va danh gia) (Sang tl}-o)

Tr~c nghi~m ChQn dap an Tdc nghi~m Ch(;m dap an Tg lu~n

Dung/Sai thich hQ'P Dung/Sai thich hQ'P

SL TG D SL TG D SL TG D SL TG D SL TG D

I 5 2 1 1 2 1 2

II 10 2 I 1 3 1 2 1 2 3

III 15 2 1 1 4 1 2 1 2 3 1 2 3

IV 10 2 1 1 3 1 2 1 2 3

V 60 4 1 1 7 1 2 3 2 3 3 2 3 1/1/1 13 7/6/7

Tong 100 12 12 12 19 19 38 4 8 12 6 12 18 3 39 20

0/0 100 50 30 20

Ghi chu:
Cac chfi" viSt t~t: SL: S6 Im,mg cau hoi; TG: thai gian lam bai khuySn nghj cho m6i diu hoi; D: di~m s6 cho m6i diu hoi
(Thang di~m 100)
D~ thi g6m co 41 cau tr~c nghi~m, trong do 16 diu tr~c nghi~m Dung/Sai, 25 cau tr~c nghi~m Ch9n dap an thich hqp va 3 cau
tv lu~n

Giiing vien thi~t k~
Hit nrji, ngity 3 thimg 7 nam 2014
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