TRUONG DAI HOC KINH TE
Khoa Quan tri kinh doanh

BANG TRONG SO NOI DUNG MON HOC

Mon: Nhap mén Marketing/ Nguyén ly Marketing

Mai mon hoc: BSA 2002

S6 tin chi: 03

Noi dung Ty 18 (%) Cép 6 1 (%) Cap dd 2 (%) Cip d% 3 (%) Cap d6 4 (%)
(T4i hién — Biét) | (T4i tao — Hiéu va Ap | (L4p luén - Phén ( Séng tao)
dung) tich va danh gid)
1. Nhép mén Marketing S 5
II.  Méi truong Marketing 10 5 5
I1I. Thi trudng 15 5 10
IV. Hanh vi khach hang 10 5 5
V. Chién lugc Marketing mix 60 30 10 20
Tong (%) 100 50 30 20




TRUONG DAI HOC KINH TE
Khoa Quan tri kinh doanh

CAU TRUC PE THI MON HQC
Moén: Nhap mon Marketing/ Nguyén ly Marketing M3i mén hoc: BSA 2002 S6 tin chi: 03
Thoi gian lam bai: 90 phat

Noi dung | % CAp do 1 (Tai hién — Biét) CAp db 2 (Tai tao — Hiéu — Ap dung) Cip a6 3 (Lap luan - Cipdsd |
Phin tich va danh gia) (Sang tao)
Tric nghiém Chon dap an Tric nghiém Chon d4p 4n Tw ludn
Ding/Sai thich hgp Ping/Sai thich hop

SL |TG| P | SL | TG b SL | TG b SL TG b SL TG b

I 5 2 1 1 2 1 2

T (10 | 2 | 1| 113 1 | 2 1 | 2 | 3

m |15 | 2 | ;|1 1401 2121371273

v |10 | 2 [ {71312 [ 2] 3

v Je0 | 4 |71 1 2327131132713 |vu|13] 7607

Tong 100 | 12 | 12 | 12 | 19 | 19 38 4 8 12 6 12 18 3 39 20

% 100 50 30 20

Ghi chu:
- Céc chif viét tét: SL: Sé luong cau hoi; TG: thoi gian 1am bai khuyén nghi cho mbi cau hoi; B: diém s6 cho mdi cau hoi
(Thang diem 100) ) ) )
- Dé thi godm c¢6 41 cau trac nghiém, trong d6 16 céu trac nghiém DPung/Sai, 25 céu trac nghiém Chon dap an thich hop va 3 ciu

tu Juén
Ha néi, ngay 3 thang 7 nam 2014
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