
TRU'ONG B.A,I HOC KINH TE
Khoa Quan tr! kinh doanh

BANG TRQNG s6 NQI DUNG MON HQC

Mon: Nh~p mon Martketing / Nguyen Iy Markcting Mii mon hQc: BSA 2002 s6 tin chi: 03

1'5'I~ cfip iii} 1(%)
cfip iii} 2(%) C~p iii}3(%)

cfip iii}4(%)
Ni}i dung

(Tai hi~n-Bi~t)
(Tai t(lo-Hi~u va Ap (L~p lu~n-Phiin Hch

(%)
d.,lOg) va ilanh gia)

(Sang t(lo)

I. Nh~p man Markcting 5 5

II. Th, truirng 15 5 10

III. Moi truirng Marketing 10 5 5

IV. Himh vi khach himg 10 5 5

V. Chien lugc Marketing mix 60 30 10 20

TAng (%) 100 50 30 20



TRU'ONG D,A"I HOC KINH TE
Khoa Quan tr! kinh doanh

CAU TRUC DE THI MON HQC

Mon: Nh~p mon Marketing / Nguyen 1:9 Marketing Mii mon hQe: BSA2002

Thiri gian Iilm bili: 90 ph lit

s6 tin chi: 03

Cdp di} I Cdp di} 2
Cdp di} 3

Cdp di} 4

Ni}i (Tai hi~n-Bi~t) (Tai t(lo-Hi~u+Ap dl}ng)
(L~p Iu~n-Phan tich

(Sang t(lo)
% vii danh gia)

dung
Tdc nghi~m T\f lu~n Tdc nghi~m T" lu~n Tdc nghi~m T" lu~n Tr~c nghi~m T" lu~n
SL TG f) SL TG f) SL TG f) SL TG f) SL TG f) SL TG f) SL TG f) SL TG f)

I 5 5 1 5

II 15 5 I 5 5 1 2

III 10 5 I 5 2 I 2

IV 10 5 I 5 3 1 2

V 6 30 30 30 5 I 2 2 10/ 2015
Ti'mg 100 50 50 50 15 15 30 2 25 20

(Yo 100 50 30 20
% 100 50 30 20

Ghi chll:
Cae chi]' vi~t trtt: SL: s6 lugng cau hoi; TG: tho'i gian lam bili khuy€n nghj eha m6i cau hoi; f): di€m s6 eha m6i ciiu hOi (Thang di€m 100),

- D~ thi g6m co 65 eau trrte nghi~m va 2 cau l\T lu~n,

Chii nhi~m bi}mon Chii nhi~m ~

~/i
f(f$, IS Hro~ VWt ~,
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