
TRUONG D~I HQC KINH TIt
Khoa Quan tri kinh doanh

BANG TRQNG s6 NQT DUNG MON HQC
Mon: Qnan trj chi~n lugc Mii mon hQc:BSA200S-E

Tht'ri gian lam bai: 120 phot
sol tin chi: 03

Cdp iii] 1(%)
Cdp iii] 2(%) Cdp ilQ3(%) Cdp ilQ4(%)

Ni]idung % (Tai t\lo-Hi~u+ (qp lu~n-Philn (Sang t\lo)
(Tai hi~n-Bi~t)

Ap dt,'"g) tich va ilanh gia)

I. Strategic Overview 15 10 5 0

TT. Competitive Advantage 30 10 15 5

TTl. Formulating Stratcgies 40 10 15 10 5

IV. Implementing Strategies 15 5 10 0

Tilng 100 35 45 15 5



TRU'ONG f)~IHQC KINH TIt
Khoa Quan tr! kinh doanh

Mon: Quan trj chi~n Irrqc
CAD TRUC DE THI MON HQC

Mil mon hQc: BSA2005-E
Tho; gian Iilm bili: 120 phiIt

sA tin chi: 03

Cfrp di} 1 cAp di} 2 cAp <Ii} 3 cAp <Ii? 4
Ni}i dung (T:ii hi~n-Bi~t) (T:ii t~o-Hi€u+Ap dt.lOg) (qp lu~n-Phan tich vit danh (Sang t~o)

% gia)

Triic nghiem Trr luan Tdc nghiem Trr luan Trac nl!hiem Trr luan Trac nghiem TO'luan
SL TG f) SL TG f) SL TG f) SL TG f) SL TG f) SL TG f) SL TG f) SL TG f)

I 15 3 I 1.5 3 2.5 2.5

II 30 6 1 1.5 4 2.5 2.5 I 18 10
III 40 8 1 1.5 7 2.5 2.5 I 18 10 1 24 10
IV 15 3 I 1.5 2 2.5 2.5

Tbng 100 20 20 30 16 40 40 2 40 20 1 24 10
% 100

% 100

Ghi ehu:

Cae ehlf vi~t tiit: SL: s6 luqng y trong e,lu cae hoi; TG: (hiYigian lilm bili (khuy~n nghD; D: oiSm 56 eile y (uung ling (Thang oi~m 100).
o philn ciip 0<')1, co 15 cii.uhoi Dung/Sai vil 5 cau hoi trAe nghi~m I\fa ehgn nhiSu phuong an. 0 philn dp 0<')2, 16 ciiu hoi 06u lit cau hoi
trie nghi~m l\fa ehgn nhi6u phuong an.

Giang vien thi~t ke Giam dAc Chmrng trlnh


	00000001
	00000002

